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This study aims to analyze the implementation of Javanese local wisdom in account-
ing equations and accounting transactions, especially in family businesses. Javanese
local wisdom is a perspective for developing new knowledge. This study uses a quali-
tative method. It is descriptive practice-oriented research. The data was gathered
through observation and interviews. The informants consisted of native Javanese
business managers (of proprietorships, partnerships and limited liability companies).
The findings show that the values of Javanese local wisdom can be implemented in a
company even though they are implemented only in a few transactions. The meaning
of “katentreman ati” (real happiness) and “tulung tinulung” (helping each other) can
be achieved by this study. There are two interesting problems to think about regard-
ing the implementation of the value of local wisdom: the exploration of local genius
and an alternative mindset of local wisdom in accounting. The values of local wisdom
can only be well implemented with a commitment to share these values with future
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Penelitian ini bertujuan untuk menganalisis implementasi nilai kearifan lokal Jawa
dalam persamaan akuntansi dan transaksi akuntansi terutama dalam bisnis keluar-
ga. Nilai kearifan lokal Jawa merupakan suatu perspektif untuk mengembangkan
pengalaman baru. Penelitian ini menggunakan metode kualitiatif. Penelitian
menggunakan riset berorientasi pada deskriptif praktik. Data dikumpulkan melalui
observasi dan wawancara. Informan terdiri dari pelaku usaha yang merupakan jawa
asli selaku pemimpin bisnis (perusahaan perseorangan, persekutuan dan perseroan
terbatas). Hasil penelitian menunjukkan kearifan lokal Jawa dapat diimplementasi-
kan dalam suatu perusahaan meskipun hanya beberapa transaksi. Arti
“katentreman ati” (kedamaian hati) dan “tulung tinulung” (saling membantu satu
dengan yang lain) dapat dicapai. Terdapat dua permasalahan yang menarik untuk
dipikirkan terkait implementasi nilai kearifan lokal yaitu mengeksplorasi kecer-
dasan lokal dan pandangan alternatif terhadap kearifan lokal. Nilai kearifan lokal
dapat diimplementasikan dengan baik dengan komitmen untuk berbagi nilai
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ABSTRACT
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ment.
dengan generasi berikutnya.
INTRODUCTION

hensive ethical system to provide guide-

Accounting is the universal language of
business. The better somebody under-
stands accounting, the better he will ma-
nage his business (Horngren and Harrison,
2007). In accounting, as in other areas of
business, we frequently encounter ethical
dilemmas. The decision-making process is
more difficult because there is no compre-

lines.

The application of local wisdom has a
positive impact on business (Hakimah,
2016; Fauji, Wahyuningsih & Wardani,
2016; Adhitya, 2018). According to Sartini
(2004), local wisdom is local ideas that are
wise, thoughtful, have a good value, are
embedded, and are followed by members
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of a community. Local wisdom is esta-
blished as local cultural excellence as well
as unique potential. Local wisdom is a
product of past cultures that should be
used as a lifeline. Even though local wis-
dom is applied locally, its values are highly
universal.

When a company inflicts harm on a
community in its activities for generating
profit, the company will face the communi-
ty, both as the general public and as indi-
viduals involved in the company’s activi-
ties. A sustainable business is a business
that pays attention to the threats its busi-
ness poses to the environment and is
responsible for these threats, as well as its
profit-generating activities (Savitz and We-
ber, 2006).

Inappropriate accounting techniques
have been reported by Toshiba. Investiga-
tors found evidence of booking future prof-
its early, pushing back losses, pushing back
charges and other similar techniques that
resulted in overstated profits. The investi-
gative panel concluded that Toshiba’s cor-
porate culture, which demanded obedience
to superiors, was an important factor ena-
bling the emergence of fraudulent accoun-
ting practices (Carpenter, 2013). Horngren
and Harrison (2007) stated that ethical
practice is the implementation of a good
business. Truth is always better than a lie
and this rule applies in accounting, busi-
ness, and overall life activities.

The most highlighted issue in Indone-
sia is the case of Century Bank bailout
which was processed by KPK (Komisi Pem-
berantasan Korupsi-Committee for Corrup-
tion Eradication). Jusuf Kalla judged that
Century Bank bailout was a wrong policy
and violated the law. Kalla also stated that
Century Bank was ‘robbed’ by its owner,
thus its owner was the person who had to
take the responsibility, not the government
(regional.kompas.com).

The above cases show the necessity
of understanding new knowledge in an or-
ganization. In organizations where fraudu-
lent acts are highly tolerated, unlearning
old knowledge will require leadership fi-
gures to administer strong shocks to tip
the balance of their subordinates’ cost-
benefit considerations to drive them to un-

learn the obsolete knowledge and learn the
new. We not only need to learn but also to
unlearn. Research about individual and or-
ganizational unlearning has been conduct-
ed by several researchers (Bierly, Hessler &
Christensen 2000; Duffy, 2003; Becker,
2005; Rowley, 2006; Hays, 2007; Spiller,
Pio, Erakovic & Henare, 2011; Wong,
Cheung, Yiu, & Hardie, 2012; Zhao, Lu &
Wang, 2013).

In Indonesia research about local wis-
dom in accounting has been conducted by
several researchers (Hanif, Rahman & Zaki,
2013; Wibowo, 2014; Efferin, 2015; Adhipu-
tra, 2016; Budiasni and Dharma, 2016; Su-
patmi, 2019). This research aims to find
the meaning of local wisdom, and especial-
ly the implementation of Javanese local
wisdom in business transactions and its
record in a family business.

Based on the above background, the
formulation of the problem of this research
is: how are the values of local wisdom
applied in business? The motivation of this
research is the researcher’s wish to explore
the values of local wisdom and its imple-
mentation in business activities. By
understanding the values embedded in the
local wisdom, businessmen will be able to
conduct their business activities and imple-
ment the accounting equation not only
based on an economic standpoint, or a
perspective of social responsibility, and
religiosity, but also to develop local cul-
ture. The difference between this research
and previous research is that this research
explains the implications of the outcome if
a business transaction is conducted based
on local wisdom or if it ignores the values
of local wisdom. The following section dis-
cusses the literature review and is followed
by the methodology, results, conclusions,
and limitations of the study.

LITERATURE REVIEW

Accounting Theories

Accounting theories have experienced a
shift from a normative approach to a more
positive approach that resembles empiri-
cally oriented research and justifies various
accounting techniques or methods (Watts
and Zimmerman, 1986). Various approach-
es are used to formulate an accounting the-
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ory. Based on the advantages and weak-
nesses of each approach, we can expect
that these conditions will bring about a
useful debate and an integrated accounting
theory. This view may be followed by peo-
ple who believe that an improvement in
accounting will be attained through the ac-
cumulation of new ideas or evolution.

Accounting:
knowledge
If accounting stands on a critical stage,
then it becomes possible to identify various
competing paradigms. In other words, ac-
counting is multi-paradigmatic knowledge,
in which each paradigm is competing to
rule the accounting discipline.

Each paradigm will posit its exam-
ples, theories, and methods. Specifically,
each competing accounting paradigm tends
to specify an empirical domain where an
accounting theory should stand. The posi-
tive theory is criticized by researchers.
Their criticism can be classified into three
categories:

1. Criticism of philosophy; positivist re-
searchers. This philosophy is criticized
because a researcher cannot be outside
his research area.

2. Criticism of methodology; positivists
argue that profit maximization can be
achieved through market equilibrium
price. Again, this condition is not possi-
ble because research on market equili-
brium price has a very small contribu-
tion to accounting research.

3. Criticism of economic approach, namely
that it is impossible to count individual
satisfaction (Januarti, 2004).

multi-paradigmatic

Ethics and Dimensions of Business

The point of ethics is to study the behavior

of an individual, group, or organization

that is constituted as good or not. Accord-

ing to Agoes and Ardana (2009), the point

of human ethics is a balance in :

1. Personal interest, community interest,
and God interest.

2. Material capital, social capital, and spir-
itual capital.

3. Physical happiness (secular), social wel-
fare, and psychological happiness
(heavenly); as well as a balance in indi-

vidual rights and the responsibility of
individuals to their community and God.
The assessment of whether a busi-
ness is ethical or not is based on the di-
mensions of economics, ethics, law, sociali-
ty, and spirituality. The economic dimen-
sion views a business as a series of produc-
tive activities to generate profit. In generat-
ing profit, business activities must be
accountable and not harmful to the com-
munity or damaging to the environment
(ethical dimension). The legal dimension
requires a company to obey the law in a
country. The social dimension requires a
company to produce goods and services
needed by the public. Business activities
also have a spiritual dimension which
means that business activities must be
based on faith and devotion to God, aim to
increase community welfare, and support
environmental sustainability in conducting
the business activities (the teonom theory
by Peschke S.V.D as cited in Agoes and Ar-
dana (2009)).

Organizational Wisdom

The theory of meta-synthetic wisdom,
which attempts to explore wisdom as
understood in Western and Eastern and
meta-synthesis, is guided by scientific phi-
losophy, integrated natural science, social
science, engineering science, art, and cul-
ture, or in short integrates and synthesizes
all useful theories together to obtain wis-
dom. Based on the dialectical materialism,
this theory tries to use the human-machine
combination emphasizing the human and
to collect all available information, experi-
ences, knowledge, and wisdom from both
historical and modern times, especially
web wisdom. This theory combines qualita-
tive wisdom (natural wisdom) and quantita-
tive wisdom (magnitude wisdom), science
and art, logical thinking and imagery think-
ing (Qian, 2002).

The term unlearning has been used in
several different contexts. Some have
referred to this concept about individuals
undergoing a process of relinquishing old
ways and embracing new behaviors, ideas
or actions (Duffy, 2003; Wong et al., 2012).
Duffy (2003) states that left unexamined
and unchallenged, mental models influence
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people to see what they have always seen,
do what they have always done, be what
they have always been, and therefore pro-
duce the same results.

Other researchers have focused more
upon organizations as a system, relinquish-
ing previous methods and approaches to
accommodate changing environments and
circumstances internal to the organization
(Bierly et al, 2000; Rowley, 2006; Hays,
2007; Spiller et al, 2011; Zhao et al., 2013).
Becker (2005) created a model of unlearn-
ing that integrates individual and organiza-
tional perspectives. According to Rowley
(2006), wisdom is ‘the capacity to put into
action the most appropriate behavior,
taking into account what is known
(knowledge) and what does the best (ethical
and social considerations)’, attaining orga-
nizational wisdom is a process of a higher
level than merely achieving organizational
knowledge.

Good Governance
According to the Indonesian Code about
good corporate governance published by
the National Committee on Governance
2006, good corporate governance covers
five principles: transparency, accountabil-
ity, responsibility, independence, and fair-
ness. All of these principles must work to-
gether to achieve good corporate govern-
ance.

Transparency means managers have
a responsibility to implement a principle of
transparency in the decision-making pro-
cess and in conveying information to the
stakeholders. Accountability is a principle
in which managers should manage the ac-
counting system effectively to make an ap-
propriate financial statement. Responsibil-
ity is a principle that requires managers to
be responsible for all aspects of the busi-
ness on behalf of the stakeholders. Inde-
pendency is a condition in which managers
are professional, independent, free from
conflict of interest, and free from any pres-
sure in making decisions. Fairness means
that managers treat all the stakeholders
fairly and equally, including both primary
stakeholders (suppliers, customers, em-
ployees, and investors) and secondary
stakeholders (government, community, and

other stakeholders).

Local Wisdom and Human Nature

Local wisdom can be interpreted as local
ideas that are wise and embedded in socie-
ty (Kartawinata, 2011). The purpose of lo-
cal wisdom is to find physical and spiritual
meaning. However, physiological orienta-
tion, which underlies the ‘external’ culture,
has its roots in capitalism, individualism,
and intellectualism (Suratno and Astiyanto,
2009).

The teonom theory by Peschke S.V.D
as cited in Agoes and Ardana (2009) states
that human moral character is determined
by its harmony with God’s will. Human be-
havior is considered good if it is consistent
with God’s will or God’s law.

Covey (2005) points out that building
human character needs an integral and bal-
anced development of competence in four
capacities, namely the physical (physical
quotient or PQ); intellectual (intellectual
quotient or IQ); emotional (emotional quo-
tient or EQ); and spiritual (spiritual quo-
tient or SQ). However, according to Nafis
(2006), it is human nature to maintain a
balance between psychological ethics, so-
cial ethics, and theological ethics.

Suratno and Astiyanto (2009) under-
line the need to review whether ‘external’
culture is highly suitable for a community’s
life and needs to fully understand one’s
nature and identity as an individual crea-
ture, social creature, and creature of divine
creation. Therefore, every human action
must be oriented to create a result that can
provide physical and psychological pleas-
ure. Local wisdom is a noble culture that
supports the ethics theory and will create
local genius.

The existence of local genius in a
community will enhance a nation’s civiliza-
tion. This local genius will process outside
culture and adjust it to suit the needs of a
community. Local genius grows from a tra-
dition that is developed from a local com-
munity. The elements of culture that are
not in line with cultural law will be aban-
doned. The Javanese are well known for
their tolerance and justification of every
event (Kompas, 22 May 2014).

The findings of Hanif et al (2013)
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show that the Padang X Restaurant group
has a distinct uniqueness in its manage-
ment. A profit-sharing system is well im-
plemented by emphasizing the principles
of good governance. Piti (money, Padang
dialect) worth even one rupiah is viewed as
common property, thus binding the beha-
vior to work together in achieving organi-
zational goals. Wibowo (2014) analyzed
local wisdom in Iumbung desa or the vil-
lage barn (a place where villagers store
their reserves of rice) as a social safety net
for villagers to improve the food security
system in a rural community. Lumbung de-
sa is based on the value of gotong-royong
(togetherness) and prioritizes common wel-
fare through the improvement of good gov-
ernance.

Local wisdom has a contribution to
make in transactions. The accountability of
a company’s activities about community
needs should respect the values of local
wisdom, to create harmony between the
business, community, environment, and
God (Efferin, 2015; Adhiputra, 2016; Budi-
asni and Dharma, 2016; Supatmi, 2019).
This research is not only concerned with
individuals but also the organizational con-
text, and the implications of economic
transactions using values of Javanese local
wisdom. This research builds a model that
applies the values of local wisdom that are
different from conventional accounting.
Previous studies have only relied on a
single local wisdom value, for example
(Wibowo, 2014) only included the value of
cooperation.

RESEARCH METHODOLOGY

A qualitative method was used in this re-
search to gain a better understanding of
the phenomena explored. The advantage of
a qualitative method is its ability to analyze
the environment naturally (Sekaran and
Bougie, 2010).

Cresswell (2010) explained that there
are five types of qualitative research: phe-
nomenology study, ethnographic study,
grounded theory of qualitative research,
biographic study, and case study. This re-
search is a single case study. The paradigm
used in this study is an interpretative para-
digm, which focuses on the mindset, ethics,

and human behaviors that are considered
to be actions involving intention, aware-
ness, and specific reasons, and depend on
the people who give meaning and interpre-
tation to the social phenomena (Bungin,
2007). The research design helps to find
the meaning of values of local wisdom and
discover how the values are implemented
in business transactions. The procedures
followed are data collection (observation
and FGD) and data analysis (practice-
oriented research).

Data Collection

The data in this study was collected

through an in-depth observation of organi-

zational activities. The stages of data

collection are outlined below:

1. Focus Group Discussion (FGD)
The FGD was joined by informants relat-
ed to local wisdom. By conducting an
FGD, the researcher hoped to identify
various contextual problems related to
local wisdom. The FGD was held in UNS
Inn on May 6, 2017.

2. Observation
The observation was carried out to gath-
er the primary and secondary data by
observing directly the activities of com-
pany management related to the compa-
ny’s accounting transactions. The obser-
vation of forms of Javanese local wis-
dom was conducted in the companies
CV Romiz Aisy, CV Fascho Grafika and
PT Intan Pariwara. All of the informants
(CEOs) were native Javanese people from
the Solo region (Surakarta and Suko-
harjo) which is well known as a center of
Javanese culture. The observations were
conducted in March, April, and May
2017.

Data Analysis

This study is practice-oriented research.
This type of study does not need to pro-
pose or to test a hypothesis (Dul and Hak,
2008).

Practice-oriented research was pre-
ferred because it aims to provide experi-
ences that contribute to finding a solution
or clarifying the implementation of ac-
counting transactions through the under-
standing of values of local wisdom in fami-
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ly businesses. The researcher wished to
explore the understanding and constraints
in the implementation of local wisdom
values itself, so the informants (CEO’s with
experience in three different forms of com-
panies) were considered representative to
answer the research questions.

Data triangulation was conducted by
comparing interview results and observa-
tion data. Triangulation can also be con-
ducted by comparing the findings with the
theory.

RESULTS

Accounting Equation Based on Local Wis-
dom

The basic accounting instrument is the ac-
counting equation. The equation measures
a company’s resources and claims over the
resources. Assets are economic resources
that are expected to give advantages to the
company in the future. The claim on these
assets comes from two sources, liabilities
and equity (capital). Liabilities are debts
that must be paid to outside parties or
creditors. The owner’s claim on a compa-
ny’s assets is referred to as the owner’s
equity or capital. The claim from the inter-
nal party exists since the owner invests his
assets in the company (Horngren and Harri-
son, 2007).

The ancestral teachings contained in
local wisdom are intended to harmonize
the mindset with the noble values of the
nation, and especially the community.
Wealth (sugih tanpa bandha, rich without
money) to the naked eye is unlikely to
mean ‘rich but not possessing property/
wealth’. Javanese people have a view of life
known as samadya (fair and sufficient),
which shows that there is no orientation to
become excessively rich (ora ngoyak ka-
donyan). This noble manner is related to a
person’s social role. A person who has a
noble character is a person who is helpful
to other people’s lives (Suratno and Asti-
yanto, 2009).

A family business is managed by
maintaining a principle of cooperation
among the family members. Assets in the
company may be cash, receivables, equip-
ment, office supplies, inventory, vehicles,
land, buildings, and various other forms,

but they are managed to gain benefits for
family members in particular and the com-
munity in general. Faith in the afterlife car-
ries the belief that wealth will not be taken
to death, thus, it should be reinvested in
good deeds.

For Javanese people, wealth is not
everything. Happiness is not only deter-
mined by how much wealth somebody has.
Tuna satak bathi sanak (profit) is in line
with sugih tanpa bandha in the trade busi-
ness, where profit is not always bathi
dhuwit or bathi satak (financial profit). For
a merchant, or in the Javanese language
known as bakul, having relatives or associ-
ates in running a business is also consi-
dered to be a profit. A merchant tries to
make the consumers happy to create a har-
monious and sustainable relationship. A
merchant prefers to have a small profit but
many sanak or relatives (Suratno and Asti-
yanto, 2009).

The principle tuna satak bathi sanak
(gain less profit to get more relatives) can
be used to build a network of customers
who are loyal to the company. An increa-
sing number of customers will add to the
company’s value and trust in a product
that is marketed by the company. This atti-
tude will make the incoming cash from the
customers more reliable, thus, the compa-
ny’s business operation will be sustained.

In addition to needing capital, a busi-
ness sometimes also needs debt. A conven-
tional debt to a bank will result in a conse-
quence of interest expense. A debt in Java-
nese local wisdom can be taken with tulung
-tinulung (helping each other) which means
mutual help. This means that in life, people
have to help each other whether in condi-
tions of suffering or happiness. The pur-
pose is to alleviate a common burden.

Credit that is based on the intention
of tulung-tinulung does not require a cer-
tain interest rate like in a bank. This kind
of credit appreciates the intention to return
the money according to the specified time
and amount, based on the debtor’s ability.
For example, when we borrow from our
relatives, this kind of debt can be returned
only as the principal amount without inter-
est. Even if an amount that is more than
the initial loan is returned, the excess of
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the return is adjusted to the debtor’s abil-
ity, based on sincerity, and is not burden-
some for the relative.

According to a wayang purwa story,
Pandhu Sraya (help), a wise person will al-
ways teach his knowledge to others, so that
others will be able to overcome the difficul-
ties they face in life (Probohardjono, 2002).
People must be sincere when helping oth-
ers. When there is somebody who is not
able to return a favor that was given, it is
better if we consider the favor like a plant
that we will harvest fruit from in the fu-
ture.

Table 1 shows the difference in the
accounting equation in a business that is
based on local wisdom, namely by reaching
katentreman ati (peace of heart). Javanese
people have faith in sapa nandur bakal
ngundhuh (whomever plants will reap the
harvest). This value will lead Javanese peo-
ple to change their interest in assets
(bandha) by pursuing real happiness or
peace of heart (katentreman ati). They be-
lieve that “God is not sleeping and is al-
ways watching their activities”. This value
of local wisdom means to get rich from the
heart (sugih aja mung sugihing bandha,
ning sugiha kaselehing ati).

The accounting equation based on
local wisdom supports the principles of
good governance which link all occurring
conditions with the existence of God’s pow-
er. Local genius and local wisdom support
the concept of a real personality (Covey,

Figure 1.
Real Personality Based on Local Wisdom

2005; Nafis, 2006). One thing that differen-
tiates this is that real personality based on
local wisdom will result in local genius as a
form of devotion to God. Local genius
brings together all the elements of PQ, I1Q,
EQ, and SQ (Figure 1).

The Implementation of Local wisdom
The observation of forms of Javanese local
wisdom was conducted in the companies
CV Romiz Aisy, CV Fascho Grafika and PT
Intan Pariwara. All of the informants were
native Javanese people from the Solo re-
gion (Surakarta and Sukoharjo) which is
well known as a center of Javanese culture.
The owners or Chief Executive Offi-
cers of these companies still combine con-
ventional accounting transaction practices
and local wisdom that they can implement.
Some illustrations of the transactions are
as follows:

The decision to “do orders not only with
machines”
The company in question is engaged in
publishing, printing, and trading. Using a
machine will enable the company to be
more cost-efficient in producing completed
books. Even though the owner has received
an offer with an affordable price and has
sufficient cash to purchase the machine, he
has decided not to purchase it because:

e Even if I have a machine, we still need to
share our profit with society, sometimes
we have an overload of orders, that’s
why we need them to work. I hire 20
people to bind the books. (S)

e You know family businesses can suc-
ceed too, especially our company. PT
Intan Pariwara is a big company, we al-
ways open recruitment to fulfill the
sales and administration function. We,

Table 1.
The Difference in Accounting Equations

Conventional

Local Wisdom

Assets (bandha) = Liabilities (tulung-tinulung) + Equity

Assets = Equity
Assets = Liabilities + Equity

(tuna satak bathi sanak)

l

Assets - Liabilities = Equity Wealth (sugih tanpa bandha) = real happiness/peace of

heart (katentreman ati)

Source: Processed secondary data
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of course, always get an overload of or-
ders because we have 17 stores around
Indonesia. Of course, orders are done by
machine, but the company hires 100
people to do the packaging. (T)

The informant emphasized that in
the short term, the result may be less effec-
tive and efficient, but long-term accounta-
bility will be achieved because of a good
relationship with the community, which is
a more valuable investment.

Lending transaction with relatives (sanak
sadhulur)

The owner of CV Romiz Aisy keeps trying
to manage and develop his tulung-tinulung
network and tries to cut down bank loans
by increasing customer loyalty.

Peace of heart will be attained if a
person can adjust his ability by managing
his finance, and his relatives’ and friends’
finances, without being pursued by interest
payment. In the future, nrima ing pandum
will translate to an independent business
without debts. Thus, it will create the ex-
pectation of local wisdom that is true hap-
piness (katentreman ati).

Sharing orders
The Javanese local wisdom value tulung-
tinulung can make sanak sadhulur (friends
and relatives). PT Intan Pariwara and PT
Tiga Serangkai has been well developed by
sharing orders.

Sharing values with future generations
The informants try to share their
knowledge, values, vision, mission, and cul-
ture with the next generation. Consequent-
ly, there is a process of learning and chang-
ing. All the principles of good governance
have been implemented at PT Intan Pariwa-
ra, while the other companies have only
successfully implemented two principles:
responsibility and fairness. PT Intan Pari-
wara hires a professional to manage the
business. In small enterprises (CV Romiz
Aisy and CV Fascho Grafika), it may be im-
practical to prohibit family members from
supervising one another. PT Intan Pariwara
assigns an experienced nonfamily emplo-
yee to provide an objective performance
evaluation.

CONCLUSION

Based on the results, values of local wis-
dom can be implemented in a company’s
accounting transactions (as an alternative
choice for the company to maintain a har-
monious social life). This study shows that
the value which differentiates the account-
ing equation based on local wisdom and
the conventional accounting equation is the
existence of katentreman ati (peace of
heart) which is not seen in the conventional
accounting equation.

Some principles of good governance
can be implemented in business transac-
tions which include local wisdom values.
Only PT Intan Pariwara has implemented
all the principles of good governance well,
while others have only managed to imple-
ment two principles: responsibility and
fairness (equality).

The limitation of this study is that
the results of the study cannot be applied
generally to conventional businesses. The
researcher recommends further studies to
explore the dimension of katentreman ati
to explain local genius, and the use of mul-
tiple data to compare family businesses
and nonfamily businesses.
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